FOR IMMEDIATE RELEASE

3 MARCH 2015

EVERYTHING YOU NEED TO KNOW BEFORE HEADING TO FUTURE MUSIC
FESTIVAL ASIA 2015
Eleven more sleeps to Future Music Festival Asia 2015 (FMFA15), and if you’re
heading down to the Changi Exhibition Centre for Southeast Asia’s largest
music festival, here’s what you need to know (and do).
THE LINEUP BY DAY AND STAGE:
Set times will be released on the FMFA15 Mobile App. Download it now via
Google Play or the iTunes Store.

YOUR WRISTBAND IS ALSO YOUR WALLET:
After going through security, you will be tagged with a RFID wristband. Besides
controlling access, your wristbands can also be topped up with cash and used
to purchase drinks at the bar. Don’t have cash on you? Don’t worry you can also
top up wristband credits using your credit card. This essentially reduces waiting
time in queues to purchase your drinks. Simply place your order, tap your

wristband against the reader, and you’re done. Wristbands can be topped up at
various Top-Up Stations around the festival site. But for greater convenience,
you can also pre top-up your wristbands today even before the festival begins
via http://topup.gorillatix.asia. Pre top-ups are only available from now till 9
March 2015.
*If you are a Weekend (2-day) Pass holder, you will only be tagged with one
wristband on Day 1 and you will have to keep the same wristband on for
Day 2.
TAKE GRABTAXI OR THE SHUTTLE BUS TO FMFA15:
FMFA15 has teamed up with GrabTaxi to offer you with special discounted fares
to and from the Changi Exhibition Centre. Use the promo code “FMFA15” when
booking your ride via the GrabTaxi mobile app or website.
Alternatively, hop on one of the many FMFA15 shuttle buses that are priced at
SGD5 (one-way) and SGD10 (return) per person. If you’re heading to FMFA15,
the pick up point is at the Car Park of the Kallang Leisure Park. When leaving
the CEC, shuttle buses will drop you off at the following locations:
• Kallang Leisure Park (before 12am)
• City Hall (after 12am)
• Orchard (after 12am)
• Tampines (after 12am)
• Bedok (after 12am)
Full
transportation
details
to
FMFA15
can
be
found
http://www.futuremusicfestival.asia/2015/news/getting-to-fmfa15-cecsingapore/

here:

FACILITIES THAT FACILITATE:
With your convenience in mind, FMFA15 will offer a range of services to further
ease your overall festival experience.
The Car Park: Car Park passes can be purchased via www.galactix.asia. Parking
is priced at SGD48 (excluding a SGD4 ticketing charge fee) for two-days and can
be purchased in advanced via the link above. Parking spaces are limited and
passes are sold on a first come first serve basis.

The Bag Drop Counter: Located just before the main entry gates, you can drop
off bulky items, bags, etc. for just SGD3 per item. Didn’t read the list of
prohibited items and brought a selfie stick? No worries, just store it at the Bag
Drop Counter.
The Food Village: Sample the best of Singapore at the FMFA15 Food Village
featuring over 15 stalls serving a variety of food from Mexican burritos and
nachos, pastas, sandwiches, kebabs, fish and chips, burgers, sushi and
tempuras to ice-creams.
The Carnival Zone: Get on rides like the Ghost Train, Meteorite, Bumper Car
and Carousel. At FMFA15, music isn’t just all you get.
The Merchandise Booth: Take home something from the FMFA15 merchandise
store to remind you of the epic time you had at FMFA15. Merchandises that will
be available for sale include official festival t-shirts, emoji-themed masks,
sunnies and a range of other official artistes’ merchandise.
The FMFA15 Mobile App: Download the app via Google Play (for Androids) and
the iTunes Store (for iPhones) for your own personalised set times and festival
map. Create your own schedule and get notified when your favourite acts are
about to go on stage.
BE A VIP BALLER:
For those looking to take their party experience to a different level, they could
literally do so with the VVIP Private Cabanas going at SGD15,000 each for twodays. These elevated cabanas apart from providing an aerial view of the festival
grounds and a fantastic view of the Supernova stage comes with a 25 square
meters. private area, access to the cabana for 15 people, private bars, private
toilets and 8 bottles of liquor with mixers and 4 bottles of champagne.
In addition, there will also be a VIP Lounge – The First Class Arena – which
features an elevated terrace and lounge that overseas the Supernova and Future
Live stages. VIP tickets are priced at SGD388. This VIP Lounge will act as a club
within the festival and is indoors, air-conditioned, and also includes its own
private toilets. Also there will be a variety of exclusive services in the VIP
Lounge such as bottle service, and shoulder massages. Table reservations start
from SGD1,000 for two-days, and includes VIP passes and a minimum of 2
bottles of alcohol. For enquiries about the table packages, contact
marketing@livescape.asia

More
information
on
Private
Cabanas
can
be
found
here:
http://www.futuremusicfestival.asia/2015/news/fmfa15-exclusive-cabanas/
For VIP table bookings, click here:
http://www.futuremusicfestival.asia/2015/news/fmfa15-first-class-arena/
NO RE-ENTRY:
As part of its security procedure, FMFA15 implements a strict no re-entry policy.
This means if you leave the festival grounds early, you will not be allowed back
in. You will only be allowed back into the festival grounds the following day.
Future Music Festival Asia 2015 will be held at the 140,000 sq. metre Changi
Exhibition Centre in Singapore on 13 & 14 March 2015. Tickets to FMFA 2015
are available for purchase via www.futuremusicfestival.asia and are available in
three categories: Single Day – Day 1 Only (SGD178), Weekend - Two-Day Pass
(SGD228), and VIP (SGD388). Tickets are also available for walk-in purchase at
all SISTIC outlets in Singapore. Future Music Festival Asia 2015 is opened to
guests aged 18-years and older only. ID verifications will be carried out at the
door. *Ticket prices listed above also exclude the ticket agent’s booking and
credit card processing fees.
Festival rules apply. The organizers also reserve the right to deny entry or
to eject any guest deemed to be in violation of festival rules.
For more information or to obtain updates on the festival, log on to:
www.futuremusicfestival.asia or www.facebook.com/futuremusicasia. Follow
FMFA also on Instagram and Twitter: @FMFAsia
-END-

About The Livescape Group
Livescape is a youth-centric music and creative events agency, yet equally, a
formidable creative and activation platform for some of the best-known brands
on the planet; injecting fun and sass into our work. We don’t do the ordinary
and dare to try new ideas. This belief has driven us to be one of the key players
in the Malaysian and Southeast Asian live events market.
At Livescape, we believe in a 360-degree approach to conceiving, marketing
and executing events. We have an in-house marketing, execution, creative,
production, logistics management, and artist liaison and booking team to
ensure that we put on a show people will not only remember but also talk
about. Among those include Future Music Festival Asia, IT’S THE SHIP, A State
of Trance, Rockaway Festival, and After Dark Social Club (ADSC).
About Future Music Group Australia:
Future Music is a youth-focused entertainment company that was founded in
1993, with the objective of presenting annual major music festivals, events,
national tours and showcasing world-class entertainment at some of Australia’s
most iconic venues and cultural landmarks. Boasting offices in both Melbourne
and Sydney, and networks of on-the-ground staff in every capital of Australia
and New Zealand, Future Music is truly a national company with a wide and
experienced perspective. With 25 full time staff; all bringing unique skills and a
diverse range of experience to the table; Future also retain the services of a
vast array of the country’s best contractors, all of whom are experts in their
field. Future Music has been responsible for bringing some of the largest global
artists to Australia along with creating respected, home grown touring event
brands.
Official Apparel, ZALORA
ZALORA Group is Asia Pacific’s leading group of online fashion destinations.
Founded in late 2011, the company has a presence in Singapore, Indonesia,
Malaysia & Brunei, the Philippines, Thailand, Vietnam, Hong Kong and Australia
and New Zealand and operates as ZALORA in Southeast Asia/ Hong Kong and
as THE ICONIC in Australia and New Zealand. ZALORA Group’s localized sites
offer an extensive collection of top international and local brands and products
across apparel, shoes, accessories, and beauty categories for men and women.
Offering up to 100-day free returns, speedy deliveries as fast as 3 hours in
some markets, free delivery over a certain spend, and multiple payment
methods including cash-on-delivery, ZALORA Group is the online shopping
destination with endless fashion possibilities.

Official Insurance Partner, NTUC Income Insurance Co-operative Limited
NTUC Income was established in 1970 to provide affordable insurance for
workers in Singapore. Today, two million people in Singapore look
to NTUC Income for trusted advice and solutions when making their most
important financial decisions. Our wide network of advisers and partners
provide life, health and general insurance products and services to serve the
protection, savings and investment needs of customers across all segments of
society.
As a social enterprise, NTUC Income was made different. Our social purpose is
to make insurance accessible, affordable and sustainable for all. Putting people
before profits, we strive to create and maximise value for customers.
In 2013, NTUC Income had over $31 billion in assets under management. Our
financial strength and diversified investment portfolio is reflected by our strong
credit ratings which underpin the delivery of our commitment to customers.
NTUC Income’s corporate social responsibility initiative, OrangeAid, focuses on
children and youth, especially the disadvantaged.
For more about NTUC Income, please visit www.income.com.sg.
Official Energy Drink, RedBull
For more than 25 years, millions of people around the world seek daily energy
from Red Bull® to aid them while engaging in sports, studying, driving or for an
afternoon pick-me-up. Red Bull® vitalizes the body and mind and is for
anyone who is looking for an energy boost. Red Bull® improves performance,
especially during times of increased stress or strain, increases concentration
and improves reaction speed, and stimulates metabolism.
Dive into Redbull.com to access an unrivalled world of music, action, sports and
more!
Official Mineral Water, Evian
Singapore -- In celebration of the evian® ethos of living young, the natural
mineral water brand will be proudly supporting the nation’s first Future Music
Festival Asia (FMFA). To add to the unprecedented scale of the music festival,
evian® will be running regional promotion during the month of February.
Consumers stand to win tickets to the exciting festival with every purchase of
evian® natural mineral water 500ml or 750ml at selected Fairprice and Cheers
outlets. During the festival, festival-goers will be able to let loose and live
young while rehydrating with evian® natural mineral water. Bottled at the spring

itself in the heart of the French Alps, evian® remains completely untouched by
humans throughout the process so festival-goers can enjoy its naturally pure
and refreshing taste while enjoying the many highlights of FMFA. This
collaboration with FMFA is part of evian® efforts to embody a playful attitude
and the “Live young” state of mind through unique experiences. The brand has
had a history of creating both exciting and spontaneous experiences.
Official Taxi, GrabTaxi
GrabTaxi is an automated smartphone based booking and dispatch platform for
the taxi industry in Singapore. GrabTaxi aims to introduce simple, cost effective
mobile-based technology to both the supply (dispatch companies) and demand
(passenger) sides of the distribution chain. With this technology, GrabTaxi
hopes to optimize the matching process between taxi fleets and passengers.
We believe GrabTaxi is uniquely positioned to capture these market
opportunities as we are using leading edge technology to develop a more cost
effective and functional solution than other available alternatives.
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